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This is the Smart Passive Income Podcast with Pat Flynn, session
two hundred and forty-two. Let’s do this.

Welcome to the Smart Passive Income Podcast where it’s all about
working hard now so you can sit back and reap the benefits later.
Now your host. He wants you to become the next success story for
the podcast, Pat Flynn.

Hey, everybody. What’s up? Thank you so much for joining today

in this session of the Smart Passive Income Podcast. | appreciate
you spending time with me today and our special guest, Christina
Nicholson, from mediamavenandmore.com. She and | are going

to talk about PR--public relations. When it comes to bloggers, and
podcasters, and any of us who have a message to share, PR is often
put aside, because PR most people think is the TV, newspaper,
magazine sort of element or arm of exposure. In the online world
that seems to be becoming less and less of a necessity.

However, as Christina will tell you and as | will tell you, there are
huge opportunities there because of that. There’s a lot of news
stations, and magazines, and newspapers who are looking for
information that you have to offer, and looking to share people like
you, and are willing to do that. They just need to know who you are,
and how you got there, and your story, and how you can help them.
We’re going to talk about reaching out, getting more exposure on
things like podcasts, and blogs, and all the stuff that we normally
talk about here on the site.

More importantly, we’re also going to talk about how you could
potentially get on TV, how you could get into your local news station,
how you could get onto a magazine or a newspaper and things like
that. This will definitely give a big boost not only to your potential
traffic numbers and just general exposure, but also your authority
too, because when people see you on these kinds of platforms it
automatically raises your level of authority. Then it allows you to
build more trust with your audience, especially when they first find
you for the first time, much faster when they see those things.
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I've been blessed to be featured on news sites before, Forbes, New
York Times, and also Fox News, the local station here in San Diego.
That was really cool. Those videos have actually been seen a few
times. They’re on my YouTube channel. I'll link to them in the show
notes as well. For now, we’re going to talk all about this and how
you can cut through the noise and get noticed. Here we go. This is
Christina Nicholson from mediamavenandmore.com.

What’s up, everybody? I’'m so happy to welcome Christina Nicholson
to the show. Christina, thank you so much for being here.

Christina: Thank you so much for having me.

Pat: I’'m really excited about this topic of PR, because in the space that
I’'m in, the blogging world, online entrepreneurship, a lot of us are
very focused on content marketing, and what we do on our blogs,
and social media. We don’t even think about PR. If we do, we don’t
even feel like it’s right for us. I'm so excited for this topic. Before we
even get into that why don’t you talk about what it is that you do
and introduce yourself to everybody?

Christina: Well, my background actually is not in PR. | got started as a TV
reporter and anchor. | did that for about ten years. | left the business
about a year and a half ago. | have a four year old and a one year
old. Being in TV news is not very family friendly. | mean, you could
work on Christmas morning standing outside of a crime scene last
minute notice. | went into PR. | thought it would be more flexible. It
was a little bit, but at the end of the day | wanted to be the one in
control of my life, as you know and all of your listeners know.

| went off on my own and | started my own business a little

over a year ago. | help small business owners, entrepreneurs,
solopreneurs earn media exposure through media relations,
creating videos for them to share on their websites or social media,
and also through writing and blogging as well.

Pat: Very nice. What is the name of your business?
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Christina: It is Media Maven.

Pat: What’s the URL so people can find you?

Christina: It's mediamavenandmore.com.

Pat: And more, | like that. | like this, because I've been blessed to have

a little bit of media exposure in some news articles here and there,
and Forbes, and New York Times, and | had a TV station, Fox News,
come over to film stuff stuff, but that was all them reaching out to
me. You’re helping people actually reach out to actually attract
some of this stuff. ’'m very curious, where does one even start when
it comes to mastering your PR?

Christina: That’s a great question, because a lot of people when they
get started they say, “Oh. | just want media. | just want to be
everywhere. It doesn’t really matter,” but it’s important to know your
goal. You want to be where your audience is. Pat, you notice those
outlets that came to you, they are very entrepreneurial focused. You
need to know your goal, and you need to go where your audience
is. After that you need to do a lot of homework, and you need to
find the journalist who you want to reach out to.

The biggest problem that | experienced when | was in TV, because
you got to remember | was getting pitched all day, every day for ten
years, and it was very obvious to me that | was one of five hundred,
a thousand people receiving the exact same email at the exact
same time. Even though it is a lot more time consuming to craft
pitches that are personalized to the person you’re pitching, it really
is effective.

Pretend Forbes didn’t come to you, and you wanted to be in
Forbes. There’s a writer at Forbes who talks about online business.
If you reach out to that writer and you say, “Hey. | noticed that last
week you were just talking about John Lee Dumas. Me and him go
way back, and we have this connection. You may be interested in
hearing what I’'m doing,” if you say something like that in an email
or a phone call, that is going to stand out to them, because nine
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times out of the ten they are not pitched like that. They’re pitched
in a big group of people, and it’s very obvious, so you really want
to personalize your pitch. That’s why it’s important to start off by
having a goal of where you want to be seen.

Pat: Nice. Personalization’s going to be an important component of that.
| totally agree. Actually the way that you reached out to me was like
how several people have been doing it later, which is going above
and beyond just the email, but actually sending me a video. It was
awesome. Thank you for doing that. Again, just a few minutes up
front can actually pay off quite big.

Even before we get into some of the more strategic things here,
let’s go and backtrack a little bit. You had mentioned about being
proactive about your PR, but why would we want to do that in the
first place when there’s all this other stuff going on, social media,
content marketing? Why should one, in your eyes, even focus on
this kind of media, the newspapers, and the news, and things like
that? Why is that important?

Christina: | guess | could compare it to guest posting. When you guest post
you are being seen in front of another audience, not just your own,
like you would be on social media. A lot of people, they want this
media exposure for different reasons. I've had people hire me
because it motivates their staff when they earn media exposure.
Another business wanted the media exposure on their website,
because they wanted to franchise their business, and they thought
that would make them look ...

| think the biggest reason is to kind of build their business. They
want to build brand awareness. They want everybody to know who
they are and what they do. They want media exposure, because it
is the quickest, fastest way to get your name out there, but because
of that it’s very hard. It’'s very competitive. Look at your inbox. Look
at all the emails you receive. I'm sure most of them are like, “Pat, put
me on your podcast.”

Pat: A lot. Yes.
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Christina: Yeah, because you are a form of media exposure in the podcast
world for online entrepreneurs. | think a lot of people look at
advertising. They look to advertising as a way to earn media
exposure, but advertising, it doesn’t really cost more, but in my
opinion it’s less effective. Think of when you’re watching TV. You
usually fast forward through the commercials, because you’re
watching something on DVR. When you’re looking through a
magazine you want to read the stories, the editorials. You don’t
want to look at the ads. It means a little bit more when you earn that
media exposure. It’s almost like a third party endorsement.

Pat: Yeah. Oh, | love that. It’'s more authoritative | think when it’s seen
that way. Like you said, there’s also a lot of exposure there too. If
you could strategically pick out where you want to be based on
where your audience is, like you said earlier, than that’s fantastic. It’s
going to be a win all around. Okay. I’'m convinced. Where does one
start to prepare before they start reaching out. Do | need anything,
like a media kit? What do | need beforehand to prepare myself for
reaching out?

Christina: Well, what you need depends on where you’re reaching out to. If
you’re reaching out to TV, you're going to need to be media trained.
You have to be able to speak comfortably and conversationally, and
you’re going to need video. Like you said, FOX came to your house.
They wanted to see where you work and what it’s like working at
home in your element. If you’re doing a magazine or a newspaper
article, that’s not important. They want quotes from you. They
may want high resolution pictures if they’re printing it. Things like
that are what you should keep in mind, and that, again, goes with
knowing your goal, where you want to be.

You also want to have a story. | said the number one mistake people
make when they pitch the media is they send the same email to a
thousand people at once. The second one would be that they're
not pitching anything news worthy. It’s like everybody wants a free
commercial. Everybody thinks their product or their service is the
next best thing, which it may be, but it has to be news worthy. There
has to be some kind of news worthy element to it.
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For example, | represented an ltalian restaurant. You know those
stupid holidays every other day where it’s like National ... Not too

long ago ...
Pat: Doughnut day. Cupcake day. Doggy day.
Christina: Exactly. That’s a perfect opportunity to take advantage. If you’re an

area baker and you sell a lot of cupcakes, on National Cupcake Day,
two weeks before that hits you need to be prepping. You need to
be pitching your local news stations and saying, “Hey. It’s National
Cupcake Day. | can come in and show you how to make these. |

can do a demonstration. We can do a taste test.” You have to make
yourself news worthy. You can’t just pitch yourself to pitch, because
like we just talked about, your inbox is overflowing with people who
are doing that. Nobody wants to give you a free commercial they
want to tell a good story. You have to give them a good story.

Pat: What if internally people are listening to this right now and they’re
like, “Yeah. | don’t have a good story yet,” or they just don’t believe
that they’re worthy of being on media? Should they even give it a
shot, or is there some work that needs to be done beforehand?

Christina: | think they should give it a shot. The worst that can happen is
you’re ignored or you're told no. That’s really the worst that could
happen when you pitch. Everybody has a story to tell. It may not
be the story you think you want to tell. For example, | tell a lot
of people when they pitch themselves, forget about your brand.
Forget about your business. Forget abut your product. You need
to pitch your product to help these people, to help these viewers,
to help these readers. You don’t only pitch your product or your
service if it’s warranted, but you also pitch yourself as an expert in
your industry. That also depends on what you do.

Pat, you are an expert in your industry. You have your book, and you
have an online course that goes along with your book, and you’re
always coming out with new products and things. Those are good
pitches, but you pitching yourself as an expert in your industry is
even better. If you think about it, everybody is an expert in what
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they do. If you spend all day every day doing something, you are
an expert at it. If you spend all day every day making macaroni and
cheese, then you probably make the best macaroni and cheese in
the world. You can talk about that. I'm sure there’s a macaroni and

cheese day.
Pat: Right? | was going to say, there probably is.
Christina: For those people that’'d be perfect. It’s great to pitch yourself as an

expert in your industry. Then there’s also a thing, people call it news
jacking, but | think it’s a way to stay relevant. For example, one of
my clients right now, he is in the pharmaceutical world, and EpiPen
is making international news with raising its price.

Pat: Yeah. They just hiked up their prices. Yeah.

Christina: It's a great way to not only get my client to comment as an expert
in his industry, but also to slide in what he does, how it relates,
how he can make the situation better. If you think you don’t have
a good story to tell, look at relevant news that is happening now.
Look at your industry news. Walk around where you work and
look at things that you may not think there’s a story there, but after
digging a little bit deeper, asking your customers questions, asking
your co-workers questions, you can find a story there. It’s really just
a process of doing that every other week, coming up with a new
pitch, finding new media to pitch, and getting your brand awareness
out there.

Pat: That’s great. | think a lot of people would struggle, however, with
tooting their own horn. Where does that line exist when you’re
reaching out to somebody and you’re saying, “I’'m the expert here.
I’m the best at this,” versus the cocky side of that?

Christina: Yeah. | think that’s something that a lot of people struggle with.
Now, for me, | don’t know if it happened when | turned thirty or after
| had kids, but all of a sudden | stopped caring about what other
people thought. | have a business to run. As a business owner |
wear many hats, and | am my own publicist. It is my job to publicize
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myself. | think that’s just something ... | mean, | have no shame in
promoting myself.

| think that’s something as business owners that you have to do,
because if you’re not going to toot your own horn ... | mean, do it
ethically. Don’t be a jerk about it. There are ways to do it, but | think
if you’re not going to do it, then who is? You have to get out there
and promote yourself, or else nobody is going to know what you do.
It has worked for me. | toot my own horn, pump my own tires, on my
social media. That has led to work, because if | didn’t do that, then
people wouldn’t know who | am or what | do.

Pat: Love it. Thank you for that. | think that’s really inspiring for
everybody who'’s listening out there who’s kind of like, “| don’t know
if this is right for me.” You guys can do it. | think I’'m going to be a
little bit more proactive about this come the next year for sure too.
Thank you for the inspiration, Christina. Okay. In terms of where
to go out and reach and the kinds of media, there’s television of
course, there’s magazines, newspapers, radio. Are there any other
ones that we’re missing here or are those the big four?

Christina: There’s podcasts like this one, Pat.
Pat: Oh. How did | miss that one?
Christina: This is a pretty big one. There’s blogs. There’s a lot of stuff, and it’s

always changing, because with social media | feel like there’s a new
platform to be on every other day that | can’t even keep up. Again, |
think you need to instead of thinking about, “Oh. | want to be here. |
want to be there,” and thinking big, you need to think of where your
audience is and where do they go?

Your audience, you’re lucky that you’re approached by people, but
you’re on a different level than a lot of other people who probably
listen to your show. They are not as well known as you, so they
need to give a little effort, but they could pitch Forbes, and Fox
News, and Entrepreneur. They could get featured with a great story,
just like you have been.
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Again, it all goes back to knowing where your audience is. If your
audience doesn’t read magazines, then forget about magazines.
For TV the big thing there is to think local, because a lot of TV local
TV stations, they feed to the bigger ones. For example, the last
station | worked at was the NBC station in Miami. That’s an ONO, so
their stuff, it goes straight to networks. That could be on the Today
Show. That could be on Nightly News.

Even if you live in a little city, it’s a tiny market ... | worked in
Beaumont, Texas, teeny, tiny Beaumont, Texas, but | worked with
an ABC affiliate. If you got a great story, that goes in the feeds, and
network ABC could pick it up. It could air on all the ABC stations
across the country. | think starting local, forget about the big
magazines, the big newspapers.

Pat: Oprah.

Christina: Right. Forget about Oprah.

Pat: Ah, man.

Christina: She’s great, but don’t think about her right now. You need to start

local in your city, in your town. There’s always those little ... You
have your big city newspaper and then you have the little town
newspaper wherever you live. You need to focus on those fist and
work your way out. Like | said, when it comes to finding a news
worthy story it has to be news worthy, and the number one thing
that makes it news worthy is your local. You are a local person
doing this. You are a local person doing that. The battle’s already
won there, because you’re local. Start local, and then use that
media to work your way up.

Pat: Love it. Okay. Hypothetical example. Let’s say I'm a physical trainer,
and | have clients and stuff, and I'm just wanting to expand my
business. Maybe | do some interesting things that other physical
trainers don’t. Where would | even start? What would be easiest for
me, | guess the lowest hanging fruit for me as a physical trainer to
go out and expand my business in that way? | would assume maybe
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it's something related to fitness on a segment on TV?

Christina: Yes. | would say watch the TV stations and look at what they’re
doing on the weekend morning shows. A five o’clock, six o’clock
story on a weekday probably won’t happen, but on the weekend
morning shows or maybe sometimes on the weekday morning
shows they’ll have a fun news cast at eleven or noon, and they’ll
bring in guests.

When you notice what stations are bringing in guests at what

times, you do your homework, and you contact those producers,
you contact the assignment desk, and you say, “Hey. | noticed you
usually have guests on this newscast at this time. I’'m a personal
trainer. I'd love to come in. I'll bring my workout clothes. Your anchor
or your meteorologist can put on their workout cloths, and we’ll do
a quick, three minute segment on getting in shape for the new year
or getting in shape for summer.”

Pat: I love it. Keeping it relevant to what’s happening.

Christina: Keeping it relevant, and knowing who you’re pitching, and keeping
being specific about the pitch. If you want to go print, you need to
have a story. Maybe you started working with somebody who was
obese and in six months they lost a hundred pounds. You want to
team up with that person that you’ve been training and then go to
the media and say, “Hey. Look. We have this great story to tell. We
have before and after pictures. This has changed this person’s life.
This is how he’s done it. We’re both local. We love this city. We’d
love to share our story with people in the city.”

Pat: I love it. | have a plan. That’s good. Thank you for that. For TV
you had mentioned being media trained. Is that something that
everybody should go and get classes for? What does media trained
mean essentially?

Christina: | don’t necessarily think you need classes. Some people are just
naturally comfortable. It definitely gets better with practice. With TV
you need to be ready like five minutes ago. For example, if you are
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going to pitch your local station in San Diego, Pat, and they said,
“Okay. Great. We're coming out now,” literally that is how it happens.
Many times I've been pitched and I'd call and I'd be like, “Okay.
We’re going to come out in an hour.” “Oh. No. We’'re not ready. We
need to set this up. We need to set this up for three days.”

Pat: Oh, gosh. | need to throw up first really quick.

Christina: TV doesn’t work like that. | would go in at nine thirty in the morning
and from start to finish | would need everything done to be live
at five o’clock. It happens the day of. When you pitch the media,
specifically for TV, but for print too depending on what you're
pitching, if it's a breaking news situation, you need to be ready
pretty quickly. For TV you need to have all of your ducks in a row
before you pitch the media, because they’re going to want to talk
to you pretty quickly. When | say media trained that basically means
talking like we’re talking now. I'm not trying to use big, fancy words,
A, because | don’t know a whole lot of them ...

Pat: Same.

Christina: ... and B, it’s just not the way people talk. When you see people
talking on TV you want them to just talk like a normal person. Some
people who actually need the most media training are the doctors
and the lawyer who their vocabulary is not like ours just in general,
on a normal, professional basis. | don’t want to say dumb it down,
because that doesn’t sound nice, but be conversational and ignore
the camera. That’s what | tell people before | interview them. It’s
easy for me to say. I've done it for ten years. It’s something that
sounds easier said than done, but really being media trained is
just learning to ignore the camera and just talk like you’re having a
conversation with one person.

Pat: Love it. Reaching out to bloggers or podcasters, people who are
posting content online, do you have any specific strategies for
getting their attention? We had mentioned personalizing, even
doing videos and stuff, but are there any other secrets you have
under your sleeve?
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Christina: | think personalizing is good. The only reason | created a video for
you, Pat, because you said in a podcast that you get a bunch of
emails with people asking to be on your podcast and if you got a
video, you would watch it. | said, “Oh, gosh. Let me get a video set
up here for Pat and send it to him.”

Pat: The interesting story behind that for everybody listening is | actually
hasn’t watched it right away, and Christina followed up to make
sure | watched it. Not in a mean way or anything like that, but just
pinging me and letting me know that that was there. I'm getting so
busy now, but | made time to watch it after the follow up and, as
we’ve heard on the show before, the fortune is often in the follow
up, which begs the question with those who you reach out to on
media, whether it’s blogs, or podcasts, or even TV, or radio, or
whatever, do you follow up with them if they don’t answer back or
if they say, “Oh. Yeah. Maybe not now, but maybe next time.”? Do
you ever keep track of that and use specific tools to make sure you
actually follow up on that?

Christina: | do follow up, just because I've been on the other side of it and |
know an email can get lost so easily. If | don’t like the subject line,
| delete it. Another thing | would do, and | would suggest people
don’t do, is do not create a press release and write press release in
the subject line, because you will be deleted.

Pat: Yeah. | delete those right away too.

Christina: Right? They’re so long and boring. You’re not even going to open
them. Is that why you delete them?

Pat: That’s why | delete them. That’s also why | delete the ones that
come from somebody else on behalf of the person who'’s wanting to
be on the show.

Christina: You almost want somebody to toot their own horn to you?

Pat: Yeah. | do. | honestly do. Just don’t be mean to me. Other than that,
feel free to share everything about you in the most precise way that
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you can. Speaking of keeping track of things, do you use any tools
to help you keep a beat on what’s happening out there related to
your brand?

| know there’s tools like Google Alerts that | use for when Smart
Passive Income is mentioned or Pat Flynn is mentioned, although
there’s a lot of Pat Flynns out there, so | Had to turn that one off.
There’s like a rapper in Ireland named Pat Flynn and not really my
kind of brand. I'd stay away from that one. Are there any other tools
that you use specifically for keeping a beat on what’s happening in
and around your brand, maybe even keeping track of competitors,
just so you can stay hot on what the hot topics are?

Christina: Yeah. | also use Google Alerts. With the business name Media
Maven | have the same problem as you do with Pat Flynn, so | focus
on my name, which is kind of common as well. Yeah. Google Alerts
is really good to keep track of what’s going on. Also for the media |
suggest people using HARO, H-A-R-O. It stands for Help a Reporter
Out. It’s a free service, and you sign up for that. Three times a day
it's almost like the media is not only pitching you, but the media is
giving you ideas of what you can pitch to other media.

You can get three emails a day, and it is from a bunch of journalists
across the country with different topics. They’re looking for an
expert in their industry. Every time they’re looking for an expert

in their industry. | would definitely take advantage of that if you’re
looking for media exposure. | know a lot of people have had

great success with that. The secret to getting success with that is
answering fast. If the email comes in at nine thirty, you see it at nine
thirty-one, you’ve got to go through it and answer quickly, because
they get a lot of responses.

Besides my little to do list with my paper right beside my computer,
because I'm old school like that, | do like Google Docs. | keep track
of everything in Google Docs. | keep track of who | pitch and what
the pitch is. I know A, not to pitch them the same thing again, or B,
that | need to follow up with them. | also keep track of when | follow
up with them, because | don’t want to be that person that sends the
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same thing to the same person multiple times or that doesn’t follow
up, because | know that an email can get lost in the shuffle.

When | follow up sometimes I'll make note. | think when | emailed
you, Pat, | know I'm a bunch of emails in your inbox, so I’'m going to
make it short and sweet. Like the video | sent you, | think | didn’t even
go past two minutes, because | know you don’t have time for that.

Pat: Yeah. No. It was perfect. You did it in the exact way that it should
have been done. It’s actually really interesting that you just
mentioned Google Docs or Google Spreadsheets to keep up with
everything. | thought, you being the expert with PR and managing
all this stuff, there was going to be some fancy tool that you were
going to mention. I'm actually quite surprised, and I’'m thankful for
that. We just got to keep it simple sometimes, although there are
those CRM tools, or customer relationship management tools, that
can automate everything, you get notifications and all this. For me
every time I've tried to go too far it’s always just worked against me.
| like that you kind of are keeping it simple there.

Christina: Yeah. No. | tried using Trello, because I'm friends with Dana, who’s
been on your show, The Boss Mom.

Pat: Mm-hmm (affirmative). Dana’s great.

Christina: She raves about Trello. I'm like, “Oh, my gosh. | got to try this.” | felt
like, “Okay. | have a to do list on my computer, and | have a to do
list by my desk, and then | have the to do list in my head. This is too
much going on. | honestly prefer my to do list. | print it out. Then |
make my notes on it throughout the week, next two weeks. Then |
update it, and | print out a new one.

Honestly it sounds very crazy, but my biggest form of organization is
my notebook and my to do list on my desk. For everything else | love
Google Docs, and | was a little late to the Google Docs game. | was
doing everything on Microsoft Word on my computer. Then when |
discovered Google Doc | was like, “Oh, my gosh. This is amazing. |
can access this anywhere, and it’s the same thing, but better.”
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Yeah. Totally. | love it. | want to reiterate what you had mentioned
earlier just before we skip over that topic, that helpareporter.com,

| find that to be very useful too. | was getting overwhelmed by all
the emails, that plus all the emails that | normally get, it was just too
much. For a lot of people | know, especially those who are starting
out looking to get that exposure, you can get pretty lucky on HARO
if you’re really fat to answer. I'm glad you mentioned that. That’s
helpareporter.com. Right? | think it’s helpareporter.com is HARO, or
you can look it up on Google and find it.

The cool thing about all this for everybody listening is that none of
this really costs much. It doesn’t really cost very much to get that
exposure. You’re just investing your time up front. Is that really the
true reality of it?

A hundred percent. That’s so true. The only thing is it takes time. To
do it and to do it right it takes time, just like anything. Anybody can
manage a Facebook account, but to do it and to do it right it takes
some time and some research. You have to put a little bit of extra
effort into it. | was noticing, when | started my business a little over
a year ago, that a lot of people, they wanted PR, but they couldn’t
afford it. They couldn’t afford to hire somebody, but they wanted
media exposure. They knew they had great stories to tell, and
they wanted brand awareness, but they had an extra five hundred
dollars a month. | haven’t heard of anybody charging less than two
thousand twenty-five hundred a month. That’s a monthly retainer
with a six month contract.

A lot of new entrepreneurs, and start ups, and solopreneurs, they
can’t afford it. That actually prompted me. Finally | was like, “Well,
this is a problem that a lot of people are having.’ | created an online
course, and it’s called Master Your PR. It basically just teaches
everyone how to do this step by step, what | would do for you if
you were my client, | am going to teach you how to do all of this.

It's totally free. It's completely free. Advertising is not, but PR is. It’s
not only free, but it's much more effective if you just take the time to
do it. Learning how to do it is the easy part of it. Taking the time to
actually execute it, that’s the hard part.
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Yeah. Let’s talk about that really quick. In terms of rhythm, if
somebody’s just getting started with going out there and reaching
out in this way, what would be a good number in terms of how many
to reach out to, how many to try and land per week or month?

[ think it’s really up to the person and how much they want. You can
keep on going and keep on going. You can send out a hundred
different pitches a month and get zero responses, or you can send
out ten and get five responses. It really just depends on who you’re
pitching and what your story is. That’s the trickiest part about media
relations is, like | always tell my clients, “Look, I'm going to work

my butt of for you, but | have no guarantees. | cannot promise you
that you are going to get in these publications or be on these news
casts, but I'm going to work hard for you.”

It sucks that you can work so hard at trying to earn something and
at the end of the day it’s kind of out of your control. | could pitch
you, Pat, like, “Pat. Put me on your podcast. I'm amazing. | think
you’re amazing. This would be great,” but if you’re not feeling it at
the end of the day, there’s nothing | can do. That’s the hard part
about media relations. | think it gets discouraging to hear the nos,
but if it was easy, everybody would do it, and everybody would be
everywhere.

You just have to have your goal, keep track of who you’re pitching,
do your follow ups, and then it eventually will become a routine.
Eventually you will get those media hits, or you will get feedback.
When you do get those media hits you're going to be building a
connection with people in the industry. If you give them everything
they want on a silver platter, then they’re going to call you back.

| can give you an example of that. | have a little side hustle | call

it. It’s a local lifestyle family blog. It's Mascara Maven, a little spin
off from Media Maven. | was promoting myself on my social media
and somebody said, “Oh. She would be great for a local steals and
deals segment on this NBC station once a month.” I'm doing this
local segment as the local family blogger doing steals and deals,
like you’d see on Good Morning America or the Today Show.
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Instead of just showing up on the day of my segment with these
products I’'m going to show, | write the script for the anchors. | send
it to the producer. They literally don’t have to do a thing. | write the
script. | give them the lower thirds that you’re going to see on the
TV with the website and with what the deal is, with the code to use
at check out. They don’t have to do a thing.

| just show up, | take my three minutes to do it, and I’'m done. When
you hand the media everything they want on a silver platter they’re
going to come back to you, and they’re going to ask for more.
That’s just going to lead to more media attention for you and your
business. People in the media, let me tell you, we are overworked
and underpaid. The more you can do for the media, the better
situation you’re going to be.

No joke, when | was nine months pregnant working in TV in Miami

| was carrying around my own camera and tripod, knocking on sex
offender’s doors in the not so nice neighborhoods of Miami. That

is how overworked and underpaid the media is. They’re doing
everything. If you can give them everything they need, it will put you
in a better position to earn more media in the future.

Pat: I love that, and | know first hand. One of my friends from school, she
has a real estate business, the theavenuehomecollective.com here
in San Diego, has a specialty, boutique real estate situation. She got
on the radio at one point and just crushed it. She just killed it. They
signed her up to have this regular segment now on the show. Just
because she delivered everything that they had wanted and more,
she has now more exposure without her even having to try anymore.

Christina: Yeah. Exactly. That’s how it works. That’s why it's important to build
relationships, because one media hit, it can either lead to more of the
same thing or more of other things. Either way, it’s a win/win for you.

Pat: Love it. Christina, this has been a fantastic conversation. | learned
a lot. | know everybody else listening did as well. If you can give us
your URL one more time or where people can find you, that would
be fantastic.
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Christina: Yeah. It's mediamavenandmore.com, and all of the links to my social
media are there. | have a blog there. | try to post about once a
week with some tips, tricks, and strategies to help you earn media
exposure. It’s all there at mediamavenandmore.com.

Pat: Awesome. What was the name of that course one more time?

Christina: It's Master Your PR. There’s a link to it on my site. You can also find
more about it at masteryourpr.com. If you want pubilicity, but you
can’t afford to pay a big monthly retainer, you can teach yourself
how to do it.

Pat: Awesome. Christina, you rock. Thank you so much. We appreciate
you, and all the best.

Christina: Thank you, Pat.

Pat: Bye. All right. | hope you enjoyed that interview with Cristina. As
| mentioned before, you can find her at mediamavenandmore.
com. She has a lot of great information there. All her social media
channels are linked to there as well, as she said. Also, the link and
the resources mentioned in this particular show can be found at
smartpassiveincome.com/session242. Again, smartpassiveincome.
com/session242.

If you're listening to this and you haven’t been over to the blog for
awhile, come on over. It’s always updating. We’re always adding new
things on the site, and there’s just a lot of great content that you can
find there from my over eight years of generating free content for
you to help you in your journey with building and succeeding with an
online business. Again, go ahead and check it out.

| also want to thank today’s sponsor, which is 99designs.com, an
awesome site you can use to get anything designed. There are
hundreds of thousands of designers all around the world who are
there to help you with your next design project, whether it be a
logo, or a website, or a landing page, or a t-shirt design, anything
that you can think of that you need designed. Who this is really
great for is for those who are just starting out, especially with those
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who are building brands, and just need some design work done,
and they can’t yet afford that one designer that you want to have on
your team for good that you would pay as like an employee.

The next best thing would be to find expert designers out there
who can help serve you by coming up with their best version of
what it is that you’re looking for. Then you get to pick the best one,
the one that you like best. It’s a quick turn around, seven days. If
you don’t like any of the entries that have been submitted, you get
your money back. You can also have your friends and family vote
for their favorites that pop up. I've used it several times before.

| recently used it to have a blog post re-purposed into an info
graphic. Like | said, it can be done for really anything that involves
design. GO ahead and check it out, and get free ninety-nine dollars
that you can put towards your next project at 99designs.com/spi.

Thank so much. | appreciate you. Thank you for listening and
spending time with me today, and | look forward to serving you in
the next episode of the Smart Passive Income Podcast. Until then,
keep pushing forward. Keep working on one thing at a time. If you
haven’t subscribed yet, please do. Thanks, and I'll see you in the
next episode. Bye.

Thanks for listening to the Smart Passive Income Podcast at www.
smartpassiveincome.com.
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